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A SNACK PERFECT FOR A HERO’S QUEST

CREAM COVERED     BISCUIT STICKSCREAM COVERED     BISCUIT STICKS

FUN TO PLAY WITH MORE TO EAT



STRAWBERRY CREAM COVERED BISCUIT STICKS

NET WT. !.16 oz

CREAM COVERED     BISCUIT STICKS



ReflectionsProduct Packaging

Product  
Pocky

Markets   
Global Market, primarily Japan. However, Europe and 
the U.S would also be good potential markets.

Targeted Cosumer Groups   
Individuals of the ages 5+ and video gamers.

Marketing Strategies
The marketing strategy I chose was to design a series 
of magazine advertisments for publications involving
games and entertainment.

Obective
◊To develop communication and aesthetic skills.
◊To expand the ability in problem solving.
◊To integrate type, graphics, and information into 3D
 forms.
◊To explore marketing strategies.

Solution
For the repackaging itself, I wanted to create a 
uniform design for each of the flavors of Pocky. The 
original packaging had all sorts of sizes and inconsistent
type treatment. I chose to rename the product because
of what I found through my research findings. Glico 
changed the product name for European markets to 
Mikado. This is the name refers to the Pick-Up-Stick
game.

Learning Outcome
Throughout the process I learned that in designing a
packaging product with materials that are not 
traditionally meant for print there is a need for 
outsourcing. Time management was another key for
the completion of this project while designing the
packaging itself in addition to the branding. I learned
to narrow down designs based on my target audience
as well as the market that the product will be sold in.

Credits and References
The characters I drew for the advertisments are from 
actual characters owned by Nintendo.
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